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This article offers a comprehensive analysis of media texts within the paradigm of intertextuality, viewed as one of the core
categories of contemporary linguistics, media linguistics, and mass communication theory. Intertextuality is interpreted as
a multidimensional phenomenon integrating linguistic, cultural-semiotic, cognitive-communicative, and discourse-oriented
approaches to the text analysis. The study outlines the principal theoretical perspectives on intertextuality, distinguishing
between broad (cultural and literary) and narrow (linguistic and applied) interpretations, and demonstrates their relevance
for the investigation of mass mediatexts. Special attention is given to the classification and modelling of intertextuality,
including intertextuality proper, paratextuality, metatextuality, hypertextuality, and architextuality, as applied to media dis-
course. The article examines the specific role of a quotation in journalistic texts and differentiates between its fact-oriented
informational function and its evaluative, image-forming function based on precedent texts and cultural references. The
intertextual dimension is shown to contribute significantly to the meaning construction, textual playfulness, and interpre-
tative strategies in media communication. The study also addresses genre hybridity and contamination in modern media,
highlighting the interaction between journalism, advertising, and public relations, which raises important professional
and ethical concerns. Emphasis is placed on the multimodal, polycode, and creolized nature of contemporary media texts,
shaped by the technological development and the diversity of media platforms and communication channels. The paper
concludes that intertextuality constitutes an ontological property of media texts and functions as a flexible and productive
analytical framework. It enables a systematic understanding of media texts at semantic, structural, and semiotic levels
and provides valuable insights into the mechanisms of meaning production in mass communication.
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Y cmammi 30ilicHeHoO KoMMnekcHUl aHania Mmediamekcmy 6 napaduesmi iHmepmekcmyanbHOCmi sK  OOHiel
3 b6asosux kameaopili cy4acHoi niHesicmuku, medianiHegicmuku ma meopii Macogoi KoMyHikauii. [HmepmekcmyanbHicmb
pogenadaembcsi K b6acamosuMipHUU (heHOMEH, WO MOEOHYE MIHe8ICMUYHI, KynbmypHO-CEMIOMUYHI, KOSHIMUBHO-
KoMyHikamugHi ma OuckypcusHi nioxodu Ao aHanisy mekcmy. OKpecrieHO OCHOBHI MeopemuyHi HanpsmMu OCMUCTIEHHS
iHmepmexcmyansHocmi Y cmammi 30ilicHeHo KomrnekcHUl aHanis mediamexkcmy 8 napaduemi iHmepmexkcmyansbHocmi
K OOHiei 3 6a308ux Kameeopili Cy4acHoi niHeeicmuku, MedianiHegicmuku ma meopii macosoi KomyHikauii.
IHmepmekcmyanbHicmb po3ansidaembcsi 5K 6acamosuMipHUl (hEHOMEH, WO MNOEOHYE JliH28ICMUYHI, Ky/IbMmypHO-
CEMIOMUYHI, KO2HIMUBHO-KOMYHiKamuegHi ma AucKypcugHi nidxodu 0o aHanizy mekcmy. OKpecrieHo 0CHO8HI MEopeMUYHi
HanpsiMu OCMUCIIEHHST iHmepmexkcmyansHocmi Y cmammi 30ilicHeHO KOMIeKCHUU aHanis mediamekcmy 6 napaduami
iHmepmekcmyanbHocmi sk 00Hiei 3 6a308uUx Kame2opill cyyacHOI niHeeicmuku, mMedianiHegicmuku ma meopii Macogoi
KoMyHikauji. IHmepmekcmyarbHicmb po3sansidaembscs sk 6a2amosuMipHUlU (heHOMeEH, WO MOEOHYE JliHa8iCMUYHI,
KynTbmypHO-CeMIOmMUYHI, KO2HImUBHO-KOMyHikamueHi ma OuckKypcusHi niodxo0u 0o aHanisy mekcmy. OKpecrieHO OCHOBHI
meopemuyHi HarmpsiMu OCMUCIIEHHST iHmMepmeKcmyanbHOCmi — WUpOKUl (KynbmypomnoaiyHul, nimepamyposHasyuli)
ma 8y3bKul (8r1acHe fliHegicmuYHuUl), a MaKoX noka3aHo ixHI0 PodyKmueHicmb y A0CTIOKeHHI MeKecmig Maco8oiKOMyHiKauji.
Ocobnusy yeacy npudineHo knacudikauism i MoOenssM iHmMepmeKcmyanbHOCMI, 30Kpema iHmepmekcmyanbHoCcmi
enacHe, napamexkcmyanbHOCMI, MemameKkcmyarnsHOCI, 2inepmekcmyanbHoCmi ma apximekcmyarnsHocmi, y MPoeKUil Ha
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mediaduckypc. [poaHarnizoeaHo crieyuiky yumamHoCmi 8 XypHanicmebKux mekcmax, 8UOKPEMIIeHO i iHghopmamugHo-
¢hakmoroaiyHuti ma ouiHHO-06pasHuUl pieHi, 06 ’s3aHi 3 oyHKUIOHy8aHHM npeuedeHMHUX mekcmig i gheHomeHi8. [TokasaHo
porib iHMepmexkcmig y hopMysaHHi cMUCIO80I cmpyKkmypu MediameKkcmy, (1020 i2p08020 MomeHuiany ma cmpameait
iHmepnpemauii. OKpeMo po3aisiHymo pouecy XxaHpoeoi KOoHMamMiHauii, e2emepoceHHocmi ma iHmeapauii XypHanmicmuku
3 [HWUMU KOMYHiKamugHUMU ripakmukamu, 30Kpema peknamoro ma PR, w0 akmyanisye npoghecitiHo-emuyHi npobrnemu
cy4acHux media. HazonoweHo Ha MynbmumMoOarbHil, nonikodosili ma kpeosnizosaHiti npupodi cy4acHux mediamekcmis,

|ayKOBMI BICHMK XEpPCOHCbKOrO OEepP>KaBHOro yHIiBepCUTETy

3yMOoereHill PO38UMKOM UUGhpO8UX MeXHOs02ill | pi3HOMaHIimmsM KaHaiie Macosoi KOMyHiKauji.
3pobneHo 8UCHOBOK, WO iHMepmMeKcMyarsbHICMb € OHMOJIO2IYHOK 8rracmugicmio MediameKkcmy ma yHieepcanbHUM
aHanimuyHUM iHempymeHmom, skul dae 3moay ausisumu tio2o crneyucbiky Ha 3Micmogomy, CmpyKmypHoMy U ceMiomuyHoMy

PIBHSIX.
Knroyoei cnoea: wmediamekcm,
2emepo_ceHHiCMb, MynbmMUMOOarbHICMb.

Introduction. Modern theory of intertex-
tuality, which occupies a leading position in
the interpretation of linguistic phenomena,
is closely connected with traditional notions
of functional styles based on the social nature
of language, the concepts of connotation and con-
text, as well as with discourse theory and cogni-
tive-communicative and cultural-semiotic para-
digms.

The word intertextuality has become a kind
of magic word with which scholars attempt to
open all doors leading into the “textual universe”
(Allen, 2000). Relying on the ideas of intertex-
tuality, new oppositions have entered schol-
arly usage: text — intertext, supratext, supertext,
hypertext, precedent text, polycode text, etc.,
which testify to the identification of new or rel-
atively new types of texts or aspects of textual
functioning.

The global divergence in approaches to
intertextuality as textual openness is based on
the understanding of the phenomenon itself in
a broad sense (largely literary and cultural-semi-
otic) and a narrow sense (linguistic and applied).

Within the radical model (transtextuality, pan-
textuality), which connects a text with the cultur-
al-historical experience of humanity and the gen-
eral literary process, mass communication texts
constitute part of the global communicative pro-
cess. The “mosaic” information of newspapers,
magazines, radio, and television collectively
reconstructs a modified picture of the world.

Connection between Media and Culture.
Researchers note that media texts exist in our
consciousness “rather as hypertexts that include
myriads of associative links, a web of cross-ref-
erences, the ‘sensory fabric of consciousness’
woven from a multitude of images and fleeting
moods” (Rajewsky, 2005: 43-64). The media
organize and structure the dynamically changing
picture of the world through regularly repro-
duced themes. In the formation of “stable media
topics,” linguocultural factors and national-cul-
tural specificity play a crucial role.
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Researchers consider the relationship between
the media and culture differently. Since mass
communication texts are characterized by one-
time use and non-reproducibility (“one-day
texts”). Newspaper texts (and even more so tel-
evision and radio broadcasts) are indeed ephem-
eral and not reprinted. However, with the spread
of the Internet, the modes of information storage
and dissemination have changed: websites
of many periodicals and electronic media pro-
vide open access to archives of all issues and col-
lections of radio and television programs.

As products of mass culture, the media serve
the formation of mass culture as a social envi-
ronment, act as a source of cultural information,
and function as a model of national-cultural
specificity in verbal communication. Therefore,
mass communication materials can and should
be viewed as a fragment of national culture that
offers a fairly complete picture of political, eco-
nomic, and sociocultural processes (Struzziero,
2019: 91-104). The author and the audience are
separated in time but not in the semiotic space.

Within the narrow model of intertextuality,
textual openness appears as a specific property
of certain types of texts containing explicit ref-
erences to preceding texts. Such textual inter-
actions are established at the semantic level (a
‘dialogue’ of texts marked by specific linguistic
signals, the material level (text as a polycode
sign), and the structural-compositional level.

Concept of intertextuality. The phenom-
enon of intertextuality is represented in various
classifications and terminologies. Intertextual
phenomena are grouped into two major classes:
typological intertextuality as a textual category
and thematic intertextuality, which arises when
“the author intentionally thematizes the interac-
tion between texts, making it visible to the reader
through special formal means” (Juvan, 2008).
Some scholars speak about intertextuality proper
(“text within a text”), paratextuality, metatextu-
ality (“text about a text”), hypertextuality, archi-
textuality, intertext as a trope or stylistic figure,
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poetic paradigm, and others (McQuail, Deuze,
2020; Sullivan, 2003: 194-197).

Some approaches clearly  distinguish
between intertextuality and intertextual rela-
tions (Hutcheon, 1989). Intertextual relations are
viewed as one component of a broader system
of intertextual links formed by paradigmatic,
syntagmatic, intertextual, hypertextual, and der-
ivational relations. Derivational relations appear
in the “source text — derivative text” correlation
and involve three main processes:

1) expansion (e.g., short story — screenplay —
film);

2) reduction (e.g., annotation, theses);

3) complication, involving  functional
transformation (e.g., advertising texts embedded
in a literary work).

Types of intertextuality. Let us consider
the proposed content-based and structural models
of intertextuality as applied to mass communica-
tion texts. Intertextuality proper, understood as
the direct coexistence of two or more texts within
one (in the form of quotation, hint, or image), is
a specific feature of media texts.

Quotation material in media texts falls into
two qualitatively different groups. The first is
related to the media’s orientation toward repre-
senting (or rather transforming) reality, where
journalistic information is based on social facts.
Journalists draw information from contemporary
life, quoting speeches of politicians and public
figures, referring to expert opinions, and citing
information sources. Reality itself becomes
an object of quotation, serving to enhance objec-
tivity, credibility, and verifiability.

The second intertextual layer consists
of quotations with linguocultural value that shape
imagery and evaluation. This quotation fund is
described through such terms as precedent text,
precedent phenomenon, intertexteme, cultural
sign, logoepisteme, textual reminiscences, allu-
sions, and speech clichés.

In mass communication, sources of intertexts
include the “classical” cultural canon (litera-
ture, myths, folklore) and mass communication
itself, which disseminates expressions from var-
ious contemporary discourses (political, youth,
conversational, advertising). Such precedents
are culturally connoted, expressive, and figura-
tive, intensifying the playful aspect of the text
and guiding interpretation.

At the same time, scholars note the nega-
tive effects of excessive cliché usage, leading to
semantic dispersion and the absence of coherent
logic (Bezemer, Kress, 2015).

Paratextuality, or intratextual openness,
is manifested in media through relationships
between the main text and its headline complex
(headlines, subheadings, leads, captions, inserts).
This aspect structures meaning development
and spatial organization on the page.

Metatextuality, understood as commentary or
critical evaluation of one text by another, is a key
feature of media texts, which are often “sec-
ondary texts” that systematize and reinterpret
primary texts.

Hypertextuality, in its literary sense, refers
to parody or mockery and is limited in media
to specific genres of artistic journalism. Today,
however, the term hypertext is firmly associated
with Internet communication as a system of non-
linear references.

Typological intertextuality (architextuality)
implies the reproducibility of textual models
and is considered a universal textual feature.
This approach accounts for openness at the level
of structural models and genre prototypes.

Conclusions. Modern media texts exhibit
genre contamination, hybridity, and multimo-
dality. They integrate verbal, visual, auditory,
and audiovisual components, forming a “new
communicative product” capable of functioning
across various media platforms.

Thus, intertextuality explains textual interac-
tion at semantic, structural, and semiotic levels.
For mass communication texts, intertextuality is
an ontological property and a flexible analytical
construct revealing the specificity of media texts.
Consequently, interpreting media texts through
the prism of intertextuality has become a key
analytical approach in media studies.
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